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Women Entrepreneurs from Artsakh Face Challenges Gaining Market

Recognition
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"In the dim basement of a rented
home, rows of large and small jars

packed with traditional Artsakh
pickles sit neatly arranged. They

T jil ___,:-

belong to Victoria — each jar
S waiting its turn to reach the next

L customer.”



"lJust a few months after their
displacement, 'Fresh Pickle Selection' was
already on the market. A month later, they
launched a social media page, which
helped build recognition and gradually
attract more customers. Today, they have
a loyal customer base — even a
restaurant that regularly buys pickles

from them."

Victoria Petrosyan
Founder of “Fresh Pickle Selection”




It’s just the two of them —
Victoria and her husband.
They have no outside help, no
financial backing. They rely

solely on themselves.

Their customers also
encourage and
motivate them to
move forward and
expand their

production.



Take marketing courses or hire a marketing expert

Businesses run by women from

NS
\//( %%é\w\‘“?, % Artsakh often lack recognition.
\S%é\'f\\zé@:gi/i%[l/ﬂ They frequently face challenges
< AL in building networks, gaining
il trust, and making sales.




"While the market in Artsakh was small,
here it is much larger — and the
competition is significantly tougher. It's
essential to prioritize marketing
expenses. And if that’s not possible, then
at the very least, there’s a need to learn
marketing and handle promotion

personally.”

David Gabrielyan
Founder of BIB Marketing Agency




"In the beginning, a business needs to
become recognizable, then spark interest so

that people are motivated to buy the

product. These stages must be overcome by
every business, regardless of where its

founders come from."

David Gabrielyan ’ﬁ‘“f/
Founder of BIB Marketing Agency YA




PI o
el
- 0960
|.|D.|nmmgt
.Idsraaex
G € u“.tg.m
AR
S g T & 55 3 9
o] Qerlve
gner_llnAn S 5
n.ﬂu.._nmt,.whw
'O aannhUi
P .= O 0 O
25 v E v <o
red Dllmdt
Db fb n” mw AU fb . TII ﬁuu
S 3 = O.n
MMm&m%pmu
.ms.mer..mmu
lﬂu “U mw nU wn nu
2 2w %

e L
.-l-lll.‘ ‘Pl-l-l‘"-.'.-i-l.ll

L5
was ‘-"'.‘l.‘-' TET

YT IIIIIIE




"It’s good work — if there are customers. We pay
rent for both our home and the workshop, we're
paying off loans, and | have a big family to
support. My expenses are very high, and right now,

business has completely stalled.”

Elina Hambardzumyan

Founder of a Window Manufacturing
Business



"Emotion is the most important
element in business. As long as a
person doesn’t feel any emotional
connection to the content or message
a business conveys, they won’t
remember the brand — and they
won't take the next step, which is

making a purchase.”

Shoghik Vardanyan
- Marketing Specialist




"In today’s highly competitive environment — and at the same time,
in an online space that offers a level playing field — it’s crucial for
a business to identify what makes it truly unique. Using advertising
or promotion tools alone isn’t enough if there’s no creative and
distinctive content. Believe me, once you find that unigue quality,
your brand can begin to spread and grow like a snowball —

sometimes even uncontrollably.”

Shoghik Vardanyan
Marketing Specialist






